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A good neighbor is more than someone who smiles at you over the back 

fence. Being a good neighbor means you listen and you care. A good 

neighbor makes you feel safe and lifts up the community. We’re proud to be a 

vital part of the communities where our customers bank and live. This report 

highlights some of the ways Gulf Coast Bank, and our clients, make the world 

a little bit better every day. Thanks for welcoming us into your neighborhood. 
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To Our Neighbors
From the President

Great neighborhoods have some things in 
common that make them special— pride 

of ownership, commitment to the community, and 
connection and care for those around you.  From our front 
porch here at Gulf Coast Bank & Trust Company, we like 
the way the neighborhood looks these days.

The bank again achieved record earnings in 2018. This 
strong result is due to our continued commitment to our 
core value —do the right thing for our customer. We are 
committed to always doing the right thing for the clients 
and the communities we call home.

Among the signifi cant milestones for the year were 
earnings before taxes of $27,960,000, ending the year 
with total equity capital of $148,803,000 and the 
acquisition of the Phoenix Capital Group in Scottsdale, 
Arizona. This addition included 45 new employees and 
a transportation loan portfolio focused in the Western 
United States.  

We continue to build a tremendous team here at Gulf 
Coast Bank.  I am very happy and proud to work alongside 
an incredible team of colleagues who are dedicated to 
meeting the needs and expectations of our customers.    
We will continue to invest in education and support to 
help them develop into even better fi nancial professionals 
and community leaders.

We will make an outsized impact in our neighborhoods, 
communities, cities and the world. Our bank has 
prospered in tandem with our customers, and this success 
allows us to give back in many ways. We continue to 
raise signifi cant funds and provide needed publicity for 
our local nonprofi t community through our Community 
Rewards, Auctions in August and Pack the Park programs.  
Additionally, our philanthropic giving committee awarded 
signifi cant gifts to organizations that are making a real 
difference in people’s lives. 

I am proud to say that the world is a better 

place because of the work of Gulf Coast Bank, 

our customers and our nonprofi t partners.

It is also true that we have many opportunities to make 
our work even more successful and our bank stronger for 
our customers, employees, and our neighbors everywhere.   
We will continue to expand our reach and offer our clients 
new products, technology and innovation to improve their 
lives and their work.  

We see exciting new opportunities to grow and to 
strengthen our role in the market place — taking care 
of our customers and contributing to the success of our 
neighborhoods, cities, states and our world!

Guy T. Williams, 
President & CEO
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FinancialHighlightsFinancialHighlightsFinancial
Growing with 
the Community

TOTAL EQUITY CAPITAL 1990–2018  (IN THOUSANDS)

$160,000

$140,000

$120,000

$100,000

$80,000

$60,000

$40,000

$20,000

$0
1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018



Gulf Coast Bank 2018 ANNUAL REPORT 5

Statements of fi nancial condition and operations, years ended 

December 31, 2018 and December 31, 2017 (in thousands).

GULF COAST BANK ASSETS 2018 2017 CHANGE

Cash & Due From Banks

Investment Securities

Loans

Other Assets

TOTAL ASSETS

$113,978

$133,3 16

$1,380,6 1 7

$73,523

$1,701,434

$93,700

$127, 562

$1,316,494

$74,668

$1,612,424

21.6%

4.5%

4.9%

-1.5%

5.5%

LIABILITIES & EQUITY 2018 2017 CHANGE

Deposits

Borrowings

Other Liabilities

Equity Capital

TOTAL LIABILITIES & EQUITY

$1,520,581

$15,000

$17,050

$148,803

$1,701,434

$1,414,7 1 8

$43,836

$15,448

$138,422

$1,612,424

7.5%

-65.8%

10.4%

7.5%

5.5%

STATEMENT OF OPERATIONS 2018 2017 CHANGE

Interest Income

Interest Expense

Loan Loss Provision

Non-Interest Income

Non-Interest Expense

Income Tax Expense

NET INCOME

$137,686

$16,5 3 7

$10,6 2 1

$36, 5 5 1

$1 1 9, 1 1 8

$481

$27,480

$1 17, 5 1 6

$14,202

$9,959

$33,509

$99, 1 3 7

$94

$27,633

17.2%

16.4%

6.6%

9. 1 %

20.2%

411.7%

-0.6%

((

((

((

((

))

))

))

))
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KIM WINSTON BIGLER

Founder & Executive Director,
James Storehouse Louisiana
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CommunityFaith in Our
CommunityFaith in Our
Community

James Storehouse 
Louisiana
Providing a community of care for foster 
children and their families.

When children are separated from their parents, foster care is there to provide 
a safe, nurturing family for a temporary period of time. James Storehouse 
Louisiana provides critical resources, support and helps to improve living 
conditions for foster children, their families and the children aging out of the 
system. Gulf Coast Bank has helped launch and nurture this vital Northshore 
neighborhood resource. Kim Winston Bigler is the founder and executive 
director of James Storehouse Louisiana.
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ne day Kim received a mass email from a local church about 
a young girl about to age out of foster care without a family. 
She needed a heater — the only apartment she could fi nd 

had no heat. It was a particularly cold winter and Kim had just bought 
a heater for her dog. The comparison was devastating. It hurt to know 
that her dog was better cared for than this young lady who had spent 
her life in foster care, in 16 different placements, only to age out alone.

O
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that will ease transitions and improve living conditions. 
James Storehouse is funded 100 percent by private and 
corporate donations.

LOVE DRIVES OUT FEAR

In November 2018, James Storehouse Louisiana opened 
the new  Youth and Family Development Center in a 
space donated by Holy Trinity Lutheran Church. This 
neighborhood community center provides a comfortable 
home-like space for foster children to have supervised, 
court-mandated meetings with their parents. Beyond 
physical needs, James Storehouse offers mentoring for 
older foster children to help them prepare to life outside 
the foster care system. 

The mission of James Storehouse has touched the hearts 
of many Gulf Coast Bank employees. Some have become 
members of the James Storehouse board of directors; 
other employees have even become foster parents. 
Changing the lives of families and children is an important 
part of being a good neighbor. 

PARTNERS IN CARING

Not only did Kim provide the heater, she made a 
commitment to mobilize local communities to better 
serve foster youth by meeting their unmet needs and 
encouraging more families to become foster and adoptive 
parents. James Storehouse in Covington was born. 
Gulf Coast Bank was there in the beginning to help 
establish a strong foundation for the non profi t. More than 
just a banking client, James Storehouse sees Gulf Coast 
Bank as friend, helping them manage grants, fundraising, 
special funds and providing advice and counsel. 

A BED IS MORE THAN A BED

There are over 4,000 children in foster care in Louisiana. 
Sometimes the need appears to be as simple as a set of 
bunkbeds; but those stacked beds represent the chance 
for siblings to stay together, rather than being separated 
into two different foster homes. From cribs to college, 
James Storehouse supports children in foster care and 
those aging-out of foster care by providing resources 
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ARTHUR HARDY

Board Member,
Warren Easton Charter Foundation
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the TraditionContinuing
the TraditionContinuing
the Tradition
Warren Easton 
Charter High School
A New Orleans neighbor since 1843.

From their early beginnings as Louisiana’s fi rst public high school, to their current 
designation as a National Blue Ribbon charter high school, Warren Easton has 
educated New Orleans children and built strong connections in the community. 
Gulf Coast Bank is proud to be a partner in their growth. 

Arthur Hardy is a proud 1965 graduate of Warren Easton and a board member of 
the Warren Easton Charter Foundation. He was voted “Mr. Easton” by his classmates 
in 1965, but is known as “Mr. Mardi Gras” by most New Orleans residents. “Without 
Gulf Coast Bank, the doors of Warren Easton would never have reopened after 
Katrina. They’re so much more than a bank to us,” says Hardy.
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WE ARE A FAMILY 

Ask any student, faculty, staff member or graduate of 
Warren Easton and they all agree that a sense of family 
and community is at the heart of “The Easton Way.” 
The high school has been a neighborhood fi xture for over 
100 years, educating, nurturing and guiding students. 

This resource was nearly lost after Hurricane Katrina, but 
Warren Easton was reborn through the unrelenting efforts 
of Easton alumni with the assistance and guidance of 
Gulf Coast Bank. 
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SAVING OUR SCHOOL 

In 2005, Katrina roared through New Orleans leaving the 
physical structure of Warren Easton extensively damaged. 
Students, faculty and staff were scattered across the 
nation as the future of their school, their homes and even 
their city remained unknown. But the spirit of Warren 
Easton remained unbroken. A small group of Warren 
Easton alumni, including Arthur Hardy, came together to 
ensure that their home on Canal Street must not become 
a victim of the storm. 

A LOVE FOR WARREN EASTON

The persistence of the alumni, combined with the 
fi nancial leadership and partnership of Gulf Coast Bank, 
allowed Warren Easton to reopen as a charter school 
just one year after the storm. The school acknowledged 
the contributions of Gulf Coast Bank by making bank 
President and CEO Guy Williams an honorary member of 
the Warren Easton Hall of Fame. Honorees must exhibit 
an outstanding contribution to the community, excellence 
of character, signifi cant professional accomplishments 
and a demonstrated love for Warren Easton High School.

A CONTINUED COMMITMENT

Warren Easton’s accomplishments are impressive. 
For the last eight years, they have graduated nearly 
100 percent of the senior class. Eighty percent of their 
graduates go on to a college or university. With nearly 
80 percent of the students coming from families below 
the poverty level, Gulf Coast Bank continues to support 
their Warren Easton neighbors. The bank helps fund 
scholarships to provide students with the money they 
need for transportation and dorm room essentials as 
they begin their college careers. Bank employees also 
adopt families each year at Christmas. 

Gulf Coast Bank is proud to help Warren Easton Charter 
High School continue their mission of  educating and 
nurturing generations of New Orleanians.
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KRISTIN PALMER

President & Owner, Bargeboard
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HistoryRestoring
HistoryRestoring
History

Bargeboard
Bargeboard's mission is rooted in restoring 
a historic riverside community.

Bargeboard revitalizes abandoned and blighted homes to restore a diverse 
and thriving community in the Old Algiers neighborhood of New Orleans. Gulf Coast 
Bank has supported Bargeboard in their goal to restore and return the neighborhood 
to the community. Kristin Palmer is a seventh generation New Orleanian and the 
President/Owner of Bargeboard. 

"Gulf Coast Bank is a fantastic resource for a small business like mine—their 
construction process is the easiest to work with. I love that we don’t have a 
traditional banking kind of relationship. Gulf Coast Bank is more like a consultant, 
a knowledgeable neighbor I can count on for sound advice," says Kristin.
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any homes in the historic Algiers neighborhood have a 
secret. In the early nineteenth century, fl at-bottomed 
boats brought people and freight down the Mississippi 

River to New Orleans. It was not economical to send these barges back 
up river, so once they arrived the boats were dismantled and sold as 
cheap lumber. 

M
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TREASURES OF THE MISSISSIPPI RIVER

These bargeboards were then used to build many 
homes in New Orleans that are still standing today. 
Even the ballast from the ships was utilized as paving 
stones around the city. This usually undesirable rough-
hewn lumber from the barges has become a prized 
historic building material that marries the history of the 
Mississippi River to the city's neighborhood homes. 

NEW ORLEANS ROOTS 

Kristin Palmer has a deep appreciation for the power and 
beauty of the neighborhoods of the Crescent City. Kristin 
grew up in New Orleans; she and her husband bought 
and restored their very fi rst home together in Algiers, the 
second oldest neighborhood in the city. That experience 
inspired her to take on the abandoned and blighted 
homes in the area and restore them as livable homes for 
members of the community. 

REVITALIZATION WITHOUT GENTRIFICATION 

Bargeboard’s business plan was to invest in the diverse 
and thriving community of Old Algiers and bring 
affordable housing to the market. Part of the plan was 
to put these previously vacant or blighted properties 
back into commerce, and back onto the tax rolls of New 
Orleans. More importantly, it was to bring back families 
and create affordable housing in Algiers. Gulf Coast 
Bank saw value in Kristin’s mission and got on board. 
Today Bargeboard has renovated over 40 homes in the 
historic neighborhood.
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Our FutureInvesting in
Our FutureInvesting in
Our Future

Giving Back to 
Our Community
We are the bank that cares.

Throughout our history, contributing to our community has been a signifi cant 
part of Gulf Coast Bank’s overall mission. Every day our team members unselfi shly 
volunteer countless hours to neighborhood and community organizations, 
churches, schools and more. They give tirelessly of their time and talents to make 
our community stronger. Our bank is proud to support the neighborhoods where 
we work and live.
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AUCTIONS IN AUGUST 

Auctions in August is a yearly silent auction event hosted 
at each of Gulf Coast Bank’s branches to benefi t local 
non profi ts. Each branch houses items for bidding, 
encouraging people to visit multiple branches to get the 
most out of their auction experiences. The donor of each 
item selects the non profi t, which receives 100 percent of 
the proceeds from the auction of that item. The donor can 
be an individual, business or a non profi t. 

Auctions in August started in 2008 with just over 100 
items. Each year the auction has grown with additional 
items and non profi ts receiving donations. In 2018, the 
auction offered over 1,000 items and raised $100,000. 
Gulf Coast Bank’s marketing budget for July and August is 
used solely to promote Auctions in August, giving the non 
profi ts even more exposure throughout the community. 

In 2018, Gulf Coast Bank’s Auctions in August celebrated 
its 11th year and has raised a total of $946,000 that has 
benefi ted non profi ts, ultimately benefi ting our community. 

COMMUNITY REWARDS PROGRAM 

Gulf Coast Bank’s annual Community Rewards Program 
is an online contest that rewards a total of $75,000 to the 
top 10 non profi t organizations voted on by the community. 
Since its inception in 2013, Gulf Coast Bank has awarded 
$325,000 to winners. 

The program is open to any 501(c)(3) non profi t 
organization located in any of the following parishes: 
East Baton Rouge, Jefferson, Orleans, St. Bernard, 
St. Tammany and Tangipahoa. 

raised by Auctions in August to benefi t 
community non profi ts

$946,000

awarded to the winners 
of the Community Rewards Program

$325,000

PACK THE PARK 

Gulf Coast Bank teams up with the New Orleans Baby 
Cakes each year by purchasing tickets to a scheduled 
game and giving out thousands of vouchers to non profi t 
organizations. 

These vouchers are good for two tickets to a specifi c game. 
Organizations are able to then sell the vouchers for $10 
each and keep the profi ts for their organizations. This is a 
great, quick fundraising opportunity for groups, as well as 
a fun outing. This event is typically held in the spring.
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the WayLeading
the WayLeading
the Way

Next Wave
A new generation of leadership.

Gulf Coast Bank is committed to making a signifi cant impact in our communities. 
In addition to our charitable contributions and work with our partner clients, we 
encourage our employees to lead the way in both their professional and personal 
lives. We have created the Next Wave program to discover and develop a new 
generation of community leaders from within our own organization.

LEAD, ASPIRE, EMERGE

Employees apply and are selected for the fi ve-month 
leadership development program. Through one-on-one 
coaching, classes and interaction with community leaders, 
Next Wave members take on the challenge to lead within 
the organization and our community. Five leadership 
principles are the core of the program: Modeling the Way, 
Inspiring a Shared Vision, Challenging the Process, Enabling 
Others to Act and Encouraging the Heart.

AN INVESTMENT IN THE FUTURE

Each leadership class also chooses to participate as a 
group in a community service project. Next Wave Class 
of 2017 selected the Covenant House Sleep Out. The 
annual event raises funds for the shelter and care of 
homeless young people. The team sleeps on the street for 
the night in solidarity with homeless youth and to raise 
funds for the shelter. Next Wave Class of 2017 raised 
more than $30,000 helping Covenant House reach their 
goal of more than half a million dollars. 
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Board of Directors
PHIL MULLINS, Chief Financial Offi cer, Gulf Coast Marine

CHARLIE JUSTICE, Attorney 

GUY WILLIAMS, President & CEO, Gulf Coast Bank & Trust Company

DAVID STRASSNER, Geo-Scientist, Independent Operator & Producer of Oil & Gas, Strassner Management LLC 

JOYCE BERGERON, Offi ce of Compliance & Accounting, St. Bernard Parish Assessor's Offi ce 

TED LABORDE, Retired, Managing Director, Marsh & McLennan 

DIETER HUGEL, President, Gulf Coast Marine
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Carrollton
201 N. Carrollton Avenue, New Orleans, LA 70119
504-544-6310 or 1-800-223-2060

Business Center
1801 E. Judge Perez Drive, Chalmette, LA 70043
504-569-1900 or 1-800-223-2060

Lakeview
848 Harrison Avenue, New Orleans, LA 70124
504-539-7300 or 1-800-223-2060

Magazine
3200 Magazine Street, New Orleans, LA 70115
504-841-6000 or 1-800-223-2060

Transcontinental
5001 Veterans Boulevard, Metairie, LA 70006
504-539-7310 or 1-800-223-2060

Williams
3410 Williams Boulevard, Kenner, LA 70065
504-565-3656 or 1-800-223-2060

Main Offi ce
200 St. Charles Avenue, New Orleans, LA 70130
504-561-6100 or 1-800-223-2060

Veterans
1825 Veterans Boulevard, Metairie, LA 70005
504-841-2830 or 1-800-223-2060

Civic Center
8216 W. Judge Perez Drive, Chalmette, LA 70043
504-561-1300 or 1-800-223-2060

EASTBANK

ST. BERNARD

Branch Locations
OFFICE LOCATIONS

Gulf Coast Bank Accounting
Metairie, Louisiana

Gulf Coast Business Credit
Austin, Texas
Corpus Christi, Texas

Amerifactors (Business Credit)
Kissimmee, Florida

Phoenix Capital Group (Business Credit)
Scottsdale, Arizona

United Capital Funding (Business Credit)
St. Petersburg, Florida

Gulf Coast Bank Tuition Management
Gretna, Louisiana

Gulf Coast Bank Mortgage Lending
Denham Springs, Louisiana
Destin, Florida
Metairie, Louisiana
Orlando, Florida
Sarasota, Florida
Thibodaux, Louisiana

Gulf Coast SBA Lending
Dallas, Texas

SERVICES

Personal Banking
Digital & Mobile Banking
Checking & Saving Accounts
Credit Cards, Pre-Paid Cards & Safety 
 Deposit Boxes
Money Markets & Certifi cates of Deposit
Individual Retirement Accounts & 
 Health Savings Accounts
Consumer Lending (Personal Loans & 
 Home Equity Lines of Credit)
Tuition Lending

Business Banking
Digital & Mobile Banking
Checking & Saving Accounts
Money Markets & Certifi cates of Deposit
Business Solutions & Cash Management
Commercial Lending
Real Estate Loans, Working Capital & 
 Lines of Credit
Small Business Administration Program Lending

Mortgage
Conventional Home Loans
FHA, VA, USDA/Rural Development Loans 
Bond Programs
Construction Loans 

Wealth Management & Trust
Investment Management Services
Financial & Retirement Planning
Insurance
Personal Trust Services
Retirement & 401(k) Plans for Businesses

Business Credit
Factoring & Accounts Receivable Financing
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Gretna
201 Huey P. Long Avenue, Gretna, LA 70053
504-544-5599 or 1-800-223-2060

Boston Street
423 E. Boston Stree, Covington, LA 70433
985-646-6530 or 1-800-223-2060

Old Goodwood
7235 Jefferson Highway, Baton Rouge, LA 70806
225-932-7272 or 1-800-223-2060

Mandeville – Highway 22
4565 LaSalle Street, Mandeville, LA 70471
985-249-7240 or 1-800-223-2060

Manhattan
1901 Manhattan Boulevard, Building F, Suite 100
Harvey, LA 70058
504-544-6350 or 1-800-223-2060

Covington
1110 N. Highway 190, Covington, LA 70433
985-898-3900 or 1-800-223-2060

Perkins
13906 Perkins Road, Baton Rouge, LA 70810
225-763-2000 or 1-800-223-2060

Slidell
1900 Oak Harbor Boulevard, Slidell, LA 70461
985-646-6500 or 1-800-223-2060

Terrytown
737 Terry Parkway, Terrytown, LA 70056
504-561-6110 or 1-800-223-2060

Hammond
300 W. Morris Avenue, Hammond, LA 70403
985-249-7272 or 1-800-223-2060

WESTBANK

NORTHSHORE

BATON ROUGE
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